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Forbes.com and GartnerG2 Unveil More C-Level Research Results  
NEW YORK, NY, October 2, 2003 --  As part of its ongoing research of C-level executives and their use of the Web, Forbes.com – with GartnerG2, a research service from Gartner, Inc. (NYSE: IT and ITB) – unveiled the results of a survey conducted by Survey.com among more than 2,800 senior executives about their Web activity.  

According to the survey, completed in August, the Web is a pervasive presence in the lives of C-level executives: 38 percent of C-level respondents said the Web is their single most important source for information on business. The next most prevalent source of information was daily newspapers by 26 percent of respondents.  Among large company executives, the reliance on the Web is even greater with 51 percent naming the Web is their most important business information resource, followed by newspapers at 22 percent.
“Forbes.com is pleased to partner again with GartnerG2 for a series of research reports on the executive management audience," said Jim Spanfeller, president and CEO, Forbes.com.  "This new data supports a growing body of evidence that we’ve arrived at an inflection point in the media consumption patterns between online and offline media.  We can now unequivocally point to the Web as a primary business information resource for today’s business leaders.”  
Other findings include:

· C-level executive respondents also stated they are spending less time with other media, including newspapers, magazines, TV, radio and industry trade publications as a result of the time they spend online (not including email): 59 percent are spending less time with magazines, 50 percent say they are spending less time with newspapers, 48 percent less time with TV, 46 percent less time with radio and industry trade publications respectively.
· 26 percent of large firm respondents said they are knowledgeable about Wi-Fi technology and they are reporting some current usage of the technology. By year-end 2005, 57 percent are planning to implement Wi-Fi technologies.

In addition to asking senior executives about their Web activity, the survey explored their thoughts on the strategic importance of IT, including the linkage between IT usage and business performance. GartnerG2's analysis focused on the results from the executive management of 408 large firms with over 1000 employees.

Additional findings from the survey are available at www.forbes.com/research.  In addition, GartnerG2 will be publishing a series of research reports on the study in the coming weeks.

About Forbes.com

Forbes.com Inc. (www.forbes.com), home page for the world’s business leaders and the No. 1 business site on the Web, is among the most trusted resources for senior business executives, providing them the uncompromising commentary, concise analysis, relevant tools, community and real-time reporting they need to succeed at work, profit from investing and have fun with the rewards of winning.   Throughout the business day Forbes.com delivers the best of Forbes journalism and that of its selected partners with all the immediacy, depth and interactivity that the Web allows. Voted “Best Media Website” in 2003 by the Web Marketing Association, Forbes.com continues to set industry standards for its innovative advertising offerings, and for its award-winning editorial. 

About GartnerG2
GartnerG2 is a research service from Gartner that helps business leaders guide and grow their businesses. GartnerG2 provides insights related to companies, markets, and the external forces affecting businesses, today and in the future. For more information on GartnerG2 services, please visit www.gartnerg2.com.

About Gartner

Gartner, Inc. is a research and advisory firm that helps more than 10,000 clients leverage technology to achieve business success. Gartner’s businesses are Research, Consulting, Measurement, Events and Executive Programs. Founded in 1979, Gartner is headquartered in Stamford, Conn., and has more than 3,800 associates, including approximately 1,000 research analysts and consultants, in more than 75 locations worldwide. Revenue for calendar year 2002 totaled $888 million. For more information, visit www.gartner.com.
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