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FORBES.COM LAUNCHES CONSUMER AD CAMPAIGN  

NEW YORK, NY (May 4, 2004) – Forbes.com, home page for the world’s business leaders, today announced the launch of a new consumer ad campaign that uses both radio and television.  This follows the recent launch of a new online and trade ad campaign.      
Both ads highlight the theme: “Something new is happening every minute of every day to impact your business … your investments … your opportunities to enrich your life.  Forbes.com is here to help.”
“Already more people get their business news and analysis from Forbes.com than any other source, in any medium, anywhere in the world,” said Jim Spanfeller, president and CEO, Forbes.com.  “We are now hoping, through these online and offline campaigns, to increase the number of times a day that our core audience uses the site.” 

The 60-second radio and 30-second television spots are initially running on the CBS radio network, with a heavy New York City rotation, and on CNBC, for a four-week flight ending May 28.  The goal of the campaign is to drive repeat, intraday usage of Forbes.com and to increase awareness of Forbes.com as the ultimate source of up-to-the-minute business news.   

The TV ad was produced and directed by Jarett Bellucci; the radio ad was produced in-house; both were placed by Mediaworks.   Ad spending was not disclosed.  
About Forbes.com

Forbes.com Inc. (www.forbes.com), home page for the world’s business leaders and the No. 1 business site on the Web, is among the most trusted resources for senior business executives, providing them the uncompromising commentary, concise analysis, relevant tools, community and real-time reporting they need to succeed at work, profit from investing and have fun with the rewards of winning.   Throughout the business day Forbes.com publishes more than 1,500 articles, delivering the best of Forbes journalism and that of its selected partners with all the immediacy, depth and interactivity that the Web allows. In fact, more people get their business news on Forbes.com than any other source in the world – covering business, technology, markets, personal finance and lifestyle, with streaming video broadcasts several times a day.  Voted “Best Media Website” in 2003 by the Web Marketing Association, and min’s Best of the Web winner for “Editorial Excellence” in the consumer category, Forbes.com continues to set industry standards for its innovative advertising offerings, and for its award-winning journalism.  

