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Forbes.com Appoints Dan Bigman as Managing Editor 
NEW YORK, NY (December 10, 2004) – Forbes.com, home page for the world’s business leaders, today announced that Dan Bigman has joined the Company as Managing Editor.  In this new position, Bigman will have an instrumental role overseeing the day-to-day editorial operations of the site.
Bigman, 34, joins Forbes.com from the NYTimes.com, where he spent six years, most recently as associate editor, and previously as business editor and producer.   

“We’re delighted to welcome Dan to Forbes.com as we continue to expand our site, and specifically our editorial offerings,” said Paul Maidment, editor, Forbes.com.  “Dan brings a wealth of experience and expertise, as well as an innate sense of Web publishing that will only strengthen the growing team of talented journalists now producing the Web’s No 1 business site. And he couldn’t be joining us at a more exciting time.”
Forbes.com plans to increase significantly its editorial capabilities in 2005, including an expansion of its video output and the launch of several new content areas and services that will be announced during the course of the coming year.
Added Maidment:  “The addition of a managing editor is a great measure of our recent success, but it is also a key springboard as we accelerate our growth and continue to seek and attract the best editorial talent in the industry.”    
About Forbes.com

Forbes.com Inc. (www.forbes.com), home page for the world’s business leaders and the No. 1 business site on the Web, is among the most trusted resources for senior business executives, providing them the uncompromising commentary, concise analysis, relevant tools, community and real-time reporting they need to succeed at work, profit from investing and have fun with the rewards of winning.   Throughout the business day Forbes.com publishes more than 1,500 articles, delivering the best of Forbes journalism and that of its selected partners with all the immediacy, depth and interactivity that the Web allows. In fact, more people get their business news on Forbes.com than any other source in the world – covering business, technology, markets, personal finance and lifestyle, with streaming video broadcasts several times a day.  Voted “Best Media Website” in 2003 by the Web Marketing Association, and min’s Best of the Web winner for “Editorial Excellence” in the consumer category, Forbes.com continues to set industry standards for its innovative advertising offerings, and for its award-winning journalism.  
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