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FORBES.COM APPOINTS REGIONAL SALES MANAGER 

NEW YORK, NY (January 12, 2005) – Forbes.com, home page for the world’s business leaders, today announced that Danielle Martin has joined the company as regional sales manager, based in New York.  Her territory will include the mid-Atlantic region, as well as some accounts in the New York metropolitan area.   
 

Danielle joined Forbes.com from SmartMoney.com, where she was advertising account director.  Previously she was account executive at Warner Bros. Online and also at 24/7 Media, Inc. 

“We’re pleased to have a seasoned sales executive like Danielle join the Forbes.com organization,” said Bill Flatley, VP, chief advertising officer, Forbes.com.  “Her expertise will be a tremendous asset as we continue to grow our customer base of smart advertisers who understand the value of using the Web to achieve branding and sales success.” 

About Forbes.com
Forbes.com Inc. (www.forbes.com), home page for the world’s business leaders and the No. 1 business site on the Web, is among the most trusted resources for senior business executives, providing them the uncompromising commentary, concise analysis, relevant tools, community and real-time reporting they need to succeed at work, profit from investing and have fun with the rewards of winning.   Throughout the business day Forbes.com publishes more than 1,500 articles, delivering the best of Forbes journalism and that of its selected partners with all the immediacy, depth and interactivity that the Web allows. Voted “Best Media Website” in 2003 by the Web Marketing Association, and min’s Best of the Web winner for “Editorial Excellence” in the consumer category, Forbes.com continues to set industry standards for its innovative advertising offerings, and for its award-winning journalism.  

