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FORBES.COM RELEASES LANDMARK ONLINE RESEARCH RESULTS 

“A Day in the Life of CEOs Online” Survey Confirms Web’s Growing Value To Top Execs   

NEW YORK, NY (March 10, 2003)— More than 11,000 senior executives have made it clear that the Web is a pervasive presence in their lives.  Learn more about their Web activity on a typical business day – including attitudes towards online advertising – in a landmark study conducted by Survey.com on behalf of Forbes.com and GartnerG2.     

The study  – “A Day in the Life of CEOs Online” – is available now at www.forbes.com/research.  Some highlights: 

· The Web is a pervasive presence in C-level executives' lives: more than half (53%) say they access the Web before they go to work, while only 41% said they read a newspaper before going to work.  

· Not surprisingly, 82% of C-level executive respondents said they check their e-mail before they start other work, while at work (only 6% said they have an assistant do it for them).

· 35% of C-level executives visit business/financial Web sites before they start other work.  

· More of the C-level respondents (58%) do online research than use the Web to check their portfolio (33%). (Only 11% delegate online research to their assistants.)

58% say they find what they "want" online

46% say they find what they "expect" online

24% buy/sell financial investments online

· Nearly half (48%) of C-level respondents say they "click on online ads" when they see something of interest to them.

“These results reflect a now irrefutable truth – that the Web has become an integral part of a senior executive’s business day,” said Jim Spanfeller, Forbes.com president and CEO.  “That CEOs are logging onto the Web in the morning before reading a newspaper is proof that the Web truly is ‘the medium of choice’ for senior business decision makers.”

About Forbes.com
Forbes.com Inc. (www.forbes.com), home page for the world’s business leaders, is among the most trusted resources for senior business executives, providing them the uncompromising commentary, concise analysis, relevant tools and real-time reporting they need to succeed at work, profit from investing and have fun with the rewards of winning.  Forbes.com, the No. 1 business site on the Web, includes real-time original reporting on business, technology, investing and lifestyle; stock and mutual fund quotes; comprehensive company profiles; a wide array of interactive tools, calculators and databases, including People Tracker, the annual Forbes Lists; the Forbes.com Video Network; a Lifestyle section that currently focuses on high-end vehicles, collecting, real estate, travel, wine and food, and sport; and the complete online editions of Forbes’ magazines.

