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FORBES.COM UNVEILS THE FORBES AUDIENCE NETWORK   

 First-Ever Ad Offering of Forbes Premium Branded Sites - ROI Guaranteed      

NEW YORK, NY (November 9, 2007) – Forbes.com, home page for the world’s business leaders, today unveiled the Forbes Audience Network (FAN), a network of Forbes premium sites offering marketers a unique opportunity to achieve all of their advertising objectives, including mass reach, targeted impressions and editorial compatibility.  

The sites in the network include Forbes.com, ForbesTraveler.com, ForbesAutos.com, Investopedia.com, RealClearPolitics.com and Clipmarks.com. 

According to Forbes.com President and CEO Jim Spanfeller, “These properties offer an unprecedented combination of business and financial news, luxury travel and automotive expertise, investing education, political savvy and innovative online tools to our affluent audience of top business leaders and decision makers.” 

“We’re excited to present an audience network that provides marketers the advantages of reach and efficiency within such a compelling editorial environment to some 20 million business professionals worldwide – and that guarantees their advertising success,” said Bill Flatley, VP and Managing Director.  “As ad networks go, none deliver the reach, brand association, targeting and quality environment that the Forbes Audience Network offers.”    

Concurrent with the new offering, Forbes.com is expanding its innovative “Brand Increase Guarantee” across the entire Forbes Audience Network.  Advertisers who spend a minimum of $500,000 over 60 days are guaranteed an increase in at least one of four brand metrics measured, or they will get their money back.  The four metrics are message association, purchase consideration, awareness and brand favorability.
The new offering is available immediately.  Standard IAB units are available across all sites.  For more information, please visit www.forbes.com/adinfo.   

Forbes.com:
Forbes.com (www.forbes.com), home page for the world’s business leaders and the No. 1 business news source in the world, is among the most trusted resources for senior business executives, providing them the real-time reporting, uncompromising commentary, concise analysis, relevant tools and community they need to succeed at work, profit from investing and have fun with the rewards of winning.  Throughout the business day Forbes.com publishes more than 3,000 articles, delivering the best of Forbes journalism and that of its selected partners with all the immediacy, depth and interactivity that the Web allows. 
Affiliated sites include ForbesTraveler.com, ForbesAutos.com, Investopedia.com, RealClearPolitics.com and Clipmarks.com.

###

