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LUXURY AUTOMOTIVE WEB SITE FORBESAUTOS.COM ANNOUNCES REDESIGN

New Functionality and Design Reflect Purchasing and Aesthetic Preferences of the Luxury Car-Buying Audience

New York, NY (February 25, 2008): ForbesAutos.com (www.forbesautos.com), the only Web site focused on luxury automotive buyers and enthusiasts with both new car-buying tools and related lifestyle content, today announced a site redesign.  This redesign speaks to the unique preferences of the luxury car buying audience.

ForbesAutos.com understands that the luxury automotive consumer uses different criteria than the average automotive consumer when making a car buying decision.  The newly enhanced site delivers what this savvy, affluent buyer cares about most through a blend of intelligent reporting, rich aesthetics, and easily accessed in-market buying tools that make the car buying process a seamless experience.

“High-end car buyers are not merely looking for a vehicle that transports them from point A to point B, but one that evokes emotion, luxury, style and top-tier performance,” said Jim Spanfeller, President and CEO, Forbes.com.  “This redesign reflects our ongoing efforts to provide luxury automotive consumers with an online experience that addresses their specific car-buying preferences and aspirations in an upscale environment.”
Site enhancements include:

· A more refined, luxurious look and feel through prominent placement of vehicle photography, standard ad positions, and design updates – with the intent that the visual experience is reflective of a luxury automotive showroom

· New in-market car buying advantages, such as: easy-to-access “Make/Model” pages, a simplified new car-pricing option, drop-down channel menus, and advanced search functionality

· Direct access to features coverage with the addition of a new “Features” channel
About ForbesAutos.com

ForbesAutos.com Inc. (www.forbesautos.com) was launched in May 2005 by Forbes.com Inc.  It is the first online site designed specifically for luxury automotive buyers and enthusiasts, offering unsurpassed functionality, dedicated service and access to information and tools to help guide consumers through the automotive purchase decision process.  The rich editorial content is written specifically for the affluent consumer, and includes reviews and advice on subjects such as: choosing, locating, pricing, financing, buying and insuring a luxury vehicle.  Affiliated sites include Forbes.com, ForbesTraveler.com, Investopedia.com, RealClearPolitics.com and Clipmarks.com. 
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