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FORBES.COM APPOINTS AUDIENCE DEVELOPMENT EXECUTIVE 

NEW YORK, NY (February 24, 2004) ) – Forbes.com (www.forbes.com), home page for the world’s business leaders, today announced that Jerome FitzGibbons has joined the Company as vice president, audience development, with responsibility for developing and implementing new business relationships to increase traffic to the site.

 

FitzGibbons was most recently with 24/7 Media, where as VP, business development - portfolio and network advertising sales, he handled all functions related to online ad sales representation and publisher relations.  Previously he was senior vice president sales, for a Vivendi/Universal division, overseeing all sales functions for advertising and content syndication for a new global media and e-commerce site called GetMusic.com.  At Reuters PLC he was VP, business development – Americas, in addition to other senior advertising and sales positions.  He also worked at Dun and Bradstreet, Inc.
“Jerome brings extensive experience to Forbes.com,” said Michael Smith, chief technology officer, Forbes.com.  “We’re pleased to have an executive of his caliber on board – not only to enhance the numerous business relationships we’ve already established with the goal of increasing site traffic – but to develop new ones as well.”      

About Forbes.com

Forbes.com Inc. (www.forbes.com), home page for the world’s business leaders and the No. 1 business site on the Web, is among the most trusted resources for senior business executives, providing them the uncompromising commentary, concise analysis, relevant tools, community and real-time reporting they need to succeed at work, profit from investing and have fun with the rewards of winning.   Throughout the business day Forbes.com publishes more than 1,500 articles, delivering the best of Forbes journalism and that of its selected partners with all the immediacy, depth and interactivity that the Web allows. Voted “Best Media Website” in 2003 by the Web Marketing Association, and min’s Best of the Web winner for “Editorial Excellence” in the consumer category, Forbes.com continues to set industry standards for its innovative advertising offerings, and for its award-winning journalism.  

