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MERCURY INTERACTIVE “GET OPTIMIZED!” CAMPAIGN TO TAKE OVER FORBES.COM
New York, New York (Monday, October 6, 2003) – Forbes.com, home page for the world’s business leaders, today announced that Mercury Interactive (NASDAQ: MERQ), the global leader in business technology optimization (BTO) will take over Forbes.com with its new Get Optimized! ™ campaign, using the site takeover format for the first time.  Today, from 9 a.m. to 1 p.m. PST, Mercury will advertise on all Forbes.com windows, billboards, columns, banners and buttons.     

The site takeover on Forbes.com will promote the recent launch of the Mercury™ Optimization Centers, designed to align disparate IT functions by consolidating and centralizing the software, services, and best practices used for IT governance, application delivery, and application management. With the introduction of the Optimization Centers, Mercury Interactive is setting the agenda for how to run IT as a business and maximize business value from IT. 

“Business technology optimization is an area that our audience – senior business decision makers – is becoming more and more aware of and focused on,” said Bill Flatley, VP, chief advertising officer, Forbes.com. “So we’re extremely pleased that Mercury selected Forbes.com to launch this exciting new campaign, especially in the site takeover format.”   

“Forbes.com is an ideal setting to launch the ‘Get Optimized!’ campaign,” said John Bruggeman, vice president of marketing at Mercury. “We are taking an aggressive approach in promoting our message to business leaders because once they realize the business value that BTO delivers, they will turn to Mercury to Get Optimized.”

About Mercury Interactive Corporation

Mercury Interactive (NASDAQ: MERQ), the global leader in business technology optimization (BTO), is committed to helping customers optimize the business value of information technology.  Founded in 1989, Mercury Interactive conducts business worldwide and is one of the fastest growing enterprise software companies today. Mercury Interactive provides software and services to govern the priorities, people, and practices of IT; deliver and manage applications; and integrate IT strategy and execution.

More than 30,000 customers worldwide rely on Mercury offerings to improve quality and performance of applications and manage IT costs, risks and compliance. Mercury BTO offerings are complemented by technologies and services from global business partners. For more information, visit www.mercuryinteractive.com.

About Forbes.com

Forbes.com Inc. (www.forbes.com), home page for the world’s business leaders and the No. 1 business site on the Web, is among the most trusted resources for senior business executives, providing them the uncompromising commentary, concise analysis, relevant tools, community and real-time reporting they need to succeed at work, profit from investing and have fun with the rewards of winning. 
Voted “Best Media Website” in 2003 by the Web Marketing Association, Forbes.com continues to set industry standards for its innovative advertising offerings, and for its award-winning editorial.                  

