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Forbes.com Wins min’s Best of the Web Award for

 “EDITORIAL EXCELLENCE” 


New York, NY (February 20, 2004) – Forbes.com (www.forbes.com), home page for the world’s business leaders, was voted top Web site for “Editorial Excellence” in the consumer category by min’s Best of the Web Awards. 


The min Best of the Web Awards are presented by Media Industry Newsletter, min’s b2b and min magazine.  Categories are judged by a panel of outside new media experts and internal judges from min’s editorial, marketing and sales departments.  


“Forbes.com prides itself on the high quality of its editorial product, and we are thrilled to be recognized by min for editorial excellence,” said Jim Spanfeller, president and CEO, Forbes.com.  “Thanks to the hard work and dedication of our editorial and design team, and all of their colleagues, Forbes.com has become the most visited business site on the Web, providing the senior business decision makers who visit our site with distinctive and compelling journalism to make them richer and smarter, and to help them enjoy the rewards of winning.”

About Forbes.com

Forbes.com Inc. (www.forbes.com), home page for the world’s business leaders and the No. 1 business site on the Web, is among the most trusted resources for senior business executives, providing them the uncompromising commentary, concise analysis, relevant tools, community and real-time reporting they need to succeed at work, profit from investing and have fun with the rewards of winning.   Throughout the business day Forbes.com publishes more than 1,500 articles, delivering the best of Forbes journalism and that of its selected partners with all the immediacy, depth and interactivity that the Web allows. Voted “Best Media Website” in 2003 by the Web Marketing Association, Forbes.com continues to set industry standards for its innovative advertising offerings, and for its award-winning editorial. 

