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FORBES.COM APPOINTS REGIONAL SALES MANAGER  

NEW YORK, NY (March 15, 2004) – Forbes.com, home page for the world’s business leaders, today announced the appointment of Anne Toal as regional sales manager in the New York office, with responsibility for accounts in the New York City metropolitan area.  
 

Anne was most recently Internet account manager at the MIT Technology Review.  Previously she was regional sales manager at Business 2.0.  She was media supervisor at DDB Worldwide, handling key accounts including Compaq Computer, Interliant, FairMarket and ExxonMobil.  She began her career at Young & Rubicam as assistant media planner, and became media planner with responsibility for Lufthansa German Airlines and Kellogg's Functional Foods. 
“Smart advertisers are now using the Web to achieve new levels of branding and sales success,” said Bill Flatley, VP, chief advertising officer, Forbes.com.  “The combination of Anne’s extensive agency and media experience will be a tremendous asset as we continue to grow our customer base.”
About Forbes.com
Forbes.com Inc. (www.forbes.com), home page for the world’s business leaders and the No. 1 business site on the Web, is among the most trusted resources for senior business executives, providing them the uncompromising commentary, concise analysis, relevant tools, community and real-time reporting they need to succeed at work, profit from investing and have fun with the rewards of winning.   Throughout the business day Forbes.com publishes more than 1,500 articles, delivering the best of Forbes journalism and that of its selected partners with all the immediacy, depth and interactivity that the Web allows. Voted “Best Media Website” in 2003 by the Web Marketing Association, and min’s Best of the Web winner for “Editorial Excellence” in the consumer category, Forbes.com continues to set industry standards for its innovative advertising offerings, and for its award-winning journalism.  

