
FORBES.COM DEBUTS THE “FORBES FAB 40” RANKING OF THE WORLD’S TOP SPORTS BRANDS     
The Most Valuable Sports Brands: Athletes, Teams, Businesses and Events

NEW YORK, NY (Friday, September 28, 2007) – In the world of sports, brand value best measures power and ranking among peers.  The inaugural “Forbes Fab 40,” available exclusively online at www.forbes.com/sportsbrands, ranks the top 10 sports brands in four categories: athletes, teams, businesses and events.  
According to Forbes National Editor Michael Ozanian: “Brand values measure the equity built up in a name over years or even decades.  Our unique ranking uses quantitative analysis – not polls, popularity contests or surveys – to analyze and rank the 40 sports properties on our list.” 

The numbers say:

· Tiger Woods is the top brand among athletes, worth $64 million

· Manchester United is first among teams, valued at $351 million

· ESPN is worth $7.5 billion and is No. 1 among sports businesses

· The Super Bowl is the richest sporting event, with $336 million in revenue   

For the methodology and complete rankings for each category, available exclusively online, please visit: www.forbes.com/sportsbrands.
The list is the launch feature for a new “SportsMoney” section on Forbes.com, available at www.forbes.com/sportsmoney.  Here, site visitors can access all Forbes authoritative annual sports team valuations, our weekly “SportsMoney with Mike Ozanian” video show, and regular coverage of the fast-growing sports industry.
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