
FORBES.COM LAUNCHES STYLE SECTION 

New York, NY (Monday, April 23, 2007) – Forbes.com today announced the addition of a “Style” section to its popular ForbesLife (Lifestyle) channel (www.forbes.com/lifestyle), complementing the travel, high-end real estate, collecting, vehicles, sports, health, and wine & food sections already offered. 

According to Forbes.com Lifestyle Editor Lucy Maher, the new section will include features and spotlights on:

· Style and fashion topics such as tips for power dressing, the season's most stylish spring coats, extravagant handbags, covetable diamonds, a preview of Madonna’s collection for H&M, and a roundup of the world’s most expensive jeans. 
· Fashion business news such as luxury store openings, designer profiles and celebrity fashion. 
Hitha Prabhakar is Style Writer, Forbes.com.  A former stylist and market editor at MTV, you can read her style features, and more, at:

http://www.forbes.com/lifestyle/style/
Forbes.com launched its Lifestyle channel in 2001 as a natural extension for the upscale business leaders, professionals, investors and affluent consumers who visit the site.  Among its ground-breaking Lifestyle features are its rankings of the “World’s Most Expensive Homes and “Most Expensive ZIP Codes;” its Tastemakers series covering 100 men and women who affect the way we read, eat, listen and live; and its extensive Vehicles coverage, including the “World’s Most Expensive Cars.”
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