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FORBES.COM RECEIVES “BEST MEDIA WEBSITE” AWARD

FROM WEB MARKETING ASSOCIATION (WMA)

New York, New York (Sept. 17, 2003) – Forbes.com (www.forbes.com), home page for the world’s business leaders, was named “Best Media Website” by the Web Marketing Association in its 2003 WebAward Competition.    

More than 1,000 sites were entered in this year’s competition, judged by a panel of independent Internet experts on design, innovation, content, technology, interactivity, navigation and ease of use.  The judges represent members of the media, advertising executives, site designers, content providers and webmasters. 

“Forbes.com is thrilled to be recognized as the ‘Best Media Website’ by the WMA,” said Jim Spanfeller, president & CEO, Forbes.com.  “This is a testament to the dedication and hard work of each and every one of our employees, who are so deserved of this honor.”  
The Web Marketing Association, Inc. (WMA) is an independent volunteer organization founded with the purpose of evaluating and recognizing and increasing the standard of excellence on the World Wide Web. Its website is located at www.webaward.org.

About Forbes.com
Forbes.com Inc. (www.forbes.com), home page for the world’s business leaders, is among the most trusted resources for senior business executives, providing them the uncompromising commentary, concise analysis, relevant tools and real-time reporting they need to succeed at work, profit from investing and have fun with the rewards of winning. The No. 1 business site on the Web, Forbes.com includes real-time original reporting on business, technology, investing and lifestyle; stock and mutual fund quotes; comprehensive company profiles; a wide array of interactive tools, calculators and databases, including People Tracker, the annual Forbes Lists; the Forbes.com Video Network; a Lifestyle section that currently focuses on high-end vehicles, collecting, real estate, travel, wine and food, sport, as well as a health section; and the complete online editions of Forbes’ magazines. 
