FORBES.COM NAMES JOHN WEISGERBER GROUP ADVERTISING DIRECTOR OF FORBES.COM AND PAT DIGNAN ADVERTISING DIRECTOR OF FORBESAUTOS.COM
New York, NY (January 8, 2007) …As part of the continued growth and expansion of the Forbes.com Web platform, the company announced today that John Weisgerber has been named Group Advertising Director of Forbes.com, and Pat Dignan has been named Advertising Director of ForbesAutos.com.  2006 was a landmark year for Forbes.com.  Forbes.com revenues grew 50% over 2005, the company launched ForbesTraveler.com and ForbesAutos.com continued to see significant audience growth.  

Mr. Weisgerber further strengthens Kevin Gentzel’s Forbes.com sales and marketing management team.  Mr. Gentzel was named Forbes.com Chief Advertising Officer in December 2005.  

Among other responsibilities, Mr. Weisgerber will oversee advertising sales for the New York, Southeast, Boston and Detroit territories.  He has been with Forbes since 2002, most recently as VP and general manager of ForbesAutos.com.  Prior to that, he was Vice President, Corporate Sales for Forbes Magazine Group and also served as Publisher of American Heritage and Forbes Custom Media.  Before joining Forbes, Mr. Weisgerber was the Associate Publisher, Yahoo! Internet Life Magazine and was in ad sales for a variety of publications.  
Mr. Dignan’s appointment bolsters the dedicated sales team for ForbesAutos.com, which over the last 18 months has featured nearly every luxury automotive advertiser.  Mr. Dignan reports to Bill Flatley who was named Vice President/Managing Director for ForbesAutos.com and ForbesTraveler.com in December 2005.

Mr. Dignan will focus exclusively on ForbesAutos.com sales efforts including expanding the advertiser base into additional categories.  Mr. Dignan has been with Forbes for more than ten years.  For the last 5 years, he was East Coast Sales Director for Forbes.com.  Prior to that, he served as Ad Director for the launch of Inc. Technology magazine and as the Publisher for Saveur magazine.  
"As Forbes.com and its sister sites ForbesAutos.com and ForbesTraveler.com continue to scale to meet increasing advertiser interest, these new assignments underscore our commitment to offering the highest level of creative thinking and service to all of our clients," said Jim Spanfeller, President and CEO, Forbes.com.  “Pat and John are both highly respected executives both inside and outside the company, and I’m confident that they will profoundly contribute to the future success of our business.”
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