FORBES.COM LAUNCHES EIGHT SEPARATE WIDGETS 

Visa Small Business Is Exclusive Sponsor

July 10, 2007 (New York, NY)…Today, Forbes.com (www.forbes.com) announced the launch of eight widgets that enable users to view, engage with and share Forbes.com content on blogs, social media sites, and personal Web sites.  Forbes.com worked with Widgetbox on the production, creation and hosting of the Forbes.com widgets, available at http://www.forbes.com/widgets or www.widgetbox.com/showcase/forbes.  Visa Small Business is the exclusive sponsor for all of the widgets.  

The Forbes.com Widget Channels are: 

1) “Breaking News”  
2) “Lifestyle” 

3) “Technology”

4) “Business”
5) “Entrepreneurs”

6) “Stock to Watch”

7) “Top Lists”

8) “Latest Video”
The first five widgets offer five hyperlinked story headlines and accompanying story overviews pulled from the corresponding Forbes.com RSS feeds, as well as hyperlinks to the latest Forbes.com videos on the subject.  

For the “Stock to Watch” widget, each day a Forbes.com Personal Finance editor suggests and describes their choice for the best stock of the day, and includes a link to a newsletter or story that supports the choice.  This widget also links to the three latest “Stock of the Week” videos.  The “Top Lists” widget includes top “fives” from selected Forbes lists, and the “Latest Video” widget includes the five latest Forbes.com Markets videos.

“Widgets clearly embody the Forbes.com philosophy that our users should be able to choose where, when and how they consume our content,” said Jim Spanfeller, President and CEO, Forbes.com.  “Visa Small Business is the perfect launch sponsor, as small business owners are especially time constrained and can benefit from being able to designate their own access points to critical news and information every day.” 

“The Widgetbox Showcase™ for Forbes is an ideal way for Forbes.com to extend its brand across the web. Users can easily select a widget from the Showcase and place it on their profile or website, their friends can do the same, leading to viral adoption of the Forbes.com content,” said Ed Anuff, co-founder and CEO of Widgetbox. “And, the delivery of ad content demonstrates the promotional power of Forbes.com leading edge widget strategy.” 

"Visa is always looking for new and innovative ways to reach our cardholders and our partnership with Forbes.com is a great way to deliver relevant content in a new way," said Jon Raj, vice president of online and emerging media, Visa USA. "These widgets allow small business owners to access the information they are looking to help run their business, direct to their desktops when they want it, from one of the most respected names in journalism."

The Forbes.com widgets require no downloading and are easily integrated into personal Web media including Web sites, social media sites, personal blogs, desktops and more.  The company plans to launch additional widgets.
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About Forbes.com

Forbes.com LLC (www.forbes.com), home page for the world’s business leaders and the No. 1 business news source in the world, is among the most trusted resources for senior business executives, providing them the real-time reporting, uncompromising commentary, concise analysis, relevant tools and community they need to succeed at work, profit from investing and have fun with the rewards of winning.  Throughout the business day Forbes.com publishes more than 2,500 articles, delivering the best of Forbes journalism and that of its selected partners with all the immediacy, depth and interactivity that the Web allows. More people get their business news on Forbes.com than any other source in the world covering business, technology, entrepreneurs, markets, personal finance and lifestyle, with streaming video broadcasts several times a day.  
