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FORBES.COM KICKS OFF “THE BEST WAY TO REACH 

BIG BUSINESS” CAMPAIGN

NEW YORK, NY (Monday, October 13, 2003) — Today Forbes.com, home page for the world’s business leaders, is launching a new ad campaign, “The Best Way To Reach Big Business.”  This campaign is part of an aggressive sales initiative comparing the value of online advertising – specifically on Forbes.com – with advertising in traditional news media, such as The Wall Street Journal.   

“As senior executives have now made the Web their No.1 source of information on business, we’ve reached an inflection point in media consumption,” said James Spanfeller, president and CEO, Forbes.com.  “We see these changes in how and where people get their business information as an excellent opportunity to help marketers reach their target audiences with zero waste – and, in fact, we’re the only media to guarantee that advertising will work through our brand increase guarantee.”  

The campaign is part of an ongoing effort by the Company to educate the ad community about the value of advertising on Forbes.com and on the Web in general.  A copy of the ad (in pdf format) is available at: www.forbes.com/newway.

The campaign kicks off with a three-page gatefold in today’s issue of Advertising Age.  It will also run on AdAge.com and on Adweek.com, and as a sponsorship of MediaPost’s “Just an Online Minute” newsletter.  Spread versions of the ad will also appear in the ANA (Association of National Advertisers) Journal, Adweek, Brandweek and Mediaweek. The campaign is the beginning of an ongoing effort that will continue into early 2004; budget information is not being disclosed. 

About Forbes.com

Forbes.com Inc. (www.forbes.com), home page for the world’s business leaders and the No. 1 business site on the Web, is among the most trusted resources for senior business executives, providing them the uncompromising commentary, concise analysis, relevant tools, community and real-time reporting they need to succeed at work, profit from investing and have fun with the rewards of winning.   Throughout the business day Forbes.com delivers the best of Forbes journalism and that of its selected partners with all the immediacy, depth and interactivity that the Web allows. Voted “Best Media Website” in 2003 by the Web Marketing Association, Forbes.com continues to set industry standards for its innovative advertising offerings, and for its award-winning editorial. 

