INFOIMAGING E-MAIL PRESS ANNOUNCEMENT – 8/26
Forbes.com is pleased to announce the launch of a new channel devoted to the business opportunities made possible by the merger of information technology and imaging applications, or “infoimaging.” 
The new section, Infoimaging @ Forbes.com, focuses on how the convergence of technology and imaging impacts the business landscape, and on how the industry is creating new opportunities for companies of all sizes to conduct commerce in new ways, become more efficient, and to better connect with their customers, vendors and employees.  Industries that rely on infoimaging include healthcare, entertainment, research and media, to name just a few. 

Examples of how infoimaging touches a variety of businesses and industries include: 
· When local planners evaluate aerial images of a region to select a site for a new business development.
· When you take a picture with your mobile phone and immediately share it with others.

Here’s a link to the new section, edited by Forbes.com Senior Editor Penelope Patsuris:  www.forbes.com/infoimaging or www.infoimaging.com.  You can also access it from Forbes.com’s Business and Technology channels.   

“Infoimaging @ Forbes.com is the first of an innovative series of industry-specific sites that use the Web to create a unique blend of up-to-the-minute business news and analysis, trade press, news wires, directory and events listings, reference library and industry gossip,” said Forbes.com Editor Paul Maidment.  

The infoimaging section includes editorial features, daily news stories, and breaking news that explore industry topics and issues, provide thought-provoking concepts as well as in-depth reporting and analysis of industry trends, emerging business areas and profiles of industry insiders.  
Four tabbed content areas include:

Companies – Industry directory, products, services     

Events – Polls & discussions, conferences, online seminars

People – Hires, fires and retirees, venture capitalists, executive who’s who

Reference – White papers, case studies, research reports. 
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