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NEW FORBES.COM WINE CLUB IS THE PERFECT GIFT

New York, NY (November 30, 2006)…Just in time for the holiday season, Forbes.com has launched a new Wine Club site that offers the perfect Wine Club membership for the most finicky oenophile to the casual wine lover.  The club, available at www.forbeswineclub.com, is powered by WineExpress and includes three Wine Club levels that are available for purchase in increments of 3, 6, or 12 months, or an open-ended period.  The site also offers:

· Special wine promotions and a free newsletter.

· Ratings and reviews for thousands of wines from Wine Enthusiast Magazine and Wine Enthusiast Catalog and e-commerce site.

· News and information on wine from Forbes.com.

· Gifts, wine and wine accessories.

All Wine Club selections are made by Josh Farrell, Wine Director of WineExpress, who has 20 years of experience as one of America’s foremost wine merchants and wine tasters, becoming Cellar Master and Sommelier at the legendary Windows on the World.  Many of the club wine selections are rated over 90 points as a commitment to finding only the finest wines.  The Wine Club also offers a free database of thousands of wine ratings and reviews from Wine Enthusiast Magazine’s buying guide, all rated on a 100 point scale by their select panel of wine professionals.  

Each Wine Club monthly shipment includes detailed tasting notes on the wine and region, plus food pairing suggestions that will bring out the best in every sip.  Select monthly clubs also include complimentary wine accessories, such as glasses or decanters.  The three club levels are:

Gold Club: ($39.95/month) - Each month receive a terrific red and a stellar white that show exceptional quality, character and value.  Carefully chosen from the best wine growing regions of the world, at less than $20 per bottle these great selections are just the kinds of wines to enjoy on a regular basis. 

Platinum Club: ($79.95/month) - Each month receive three delicious premium wines.  A mix of two rich reds and one luscious white, these great finds include fine Bordeaux, Napa Cabs, Pinot Noir, Rieslings and more.  These wines are typically unique, hard or impossible to find, and always outstanding. 

Diamond Club: ($169.95/month) – Each month receive two bottles of wine that embody the essence of the super premium category.  These are wines of the highest echelon that will impress even the most experienced connoisseur.  From Premier and Grand Cru Burgundies to Single Vineyard Cabernets, Classified Bordeaux and Luxury Cuvees, each one will be worthy of a celebration on the most special of occasions.  Typically, both wines will be red, but a phenomenal white or champagne will occasionally be included. 

###

About Forbes.com

Forbes.com Inc. (www.forbes.com), home page for the world’s business leaders and the No. 1 business news source in the world, is among the most trusted resources for senior business executives, providing them the real-time reporting, uncompromising commentary, concise analysis, relevant tools and community they need to succeed at work, profit from investing and have fun with the rewards of winning.  Throughout the business day Forbes.com publishes more than 2,500 articles, delivering the best of Forbes journalism and that of its selected partners with all the immediacy, depth and interactivity that the Web allows. 

About WineExpress.com

WineExpress.com is more than just a wine retailer, its experts travel the world to seek out unique treasures and import them directly. WineExpress.com’s unique selections are world class in quality and value. WineExpress.com is the engine that drives many unique and successful wine clubs.
About The Wine Enthusiast Companies

Wine Enthusiast Companies is a prominent multi-channel marketer of a growing line of products that satisfy, inform, enrich, entertain and inspire a wine-friendly lifestyle.  Founded in 1979 with the launch of The Wine Enthusiast® catalog, the company is the world’s leading source for wine accessories, storage, information, education, ratings and events.  In 1988, Wine Enthusiast Companies founded Wine Enthusiast Magazine to bring consumers vital information on the wide world of wine plus hundreds of wine reviews in every issue.  
